
Pivoting Search Data
To Better Understand
Customers



Helping Someone Find an Answer



Produced Content?



Listened to
someone 
engage 
with it?
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20 Years
Still Pumped 
About Search



Question

Answer



Convince my
CMO to 
let me do this
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Search
Is Voice of The Customer At Scale!
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How can you personalize an 
experience you don’t know exists?



Great Customer 
Experiences Are:
Personal





“For” over 50
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Adding over 50 
is telling me something 

about the experience you want.













Product Images 
Google Cloud Vision API
PPC Search Term

Voice of the customer recipe

PERSONAL



Elephant in the room







Great Customer 
Experiences Are:
Accurate













Gobankingrates gets the blame.



Rankings for all keywords
Get all PAA’s
Pull Domains for PAA
Join Search Term PPC to Cost Data

Voice of the customer recipe

Accurate



Great Customer 
Experiences Are:
Consistent







PPC Page = 0 Mentions



SEO Page = 15 Mentions







High converting PPC search terms (NB)
PPC cost per search term
Run rankings for all
Sort (where do I rank top 10)
Scan landing pages for different themes

Voice of the customer recipe

Consistent



Great Customer 
Experiences Are:
Relevant









1158 keywords top 20, $33k / year













PPC search term + cost
Ranking pull
Grab publish date
Look for high converting keywords 

where content outranking us is old

Voice of the customer recipe

Relevant



Great Customer 
Experiences Are:

Understood





Old Ad



New Ad
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174% Increase In
CTR
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35% decrease cost







PPC search term
N-Gram all search terms (all clients)
Sort by “Safety” / “Become” / “Vs” / “Best” etc

Voice of the customer recipe

Understood











PPC search term
Pull all “People Also Asks”
Join to cost / conversion data

Voice of the customer recipe

Understood



Great Customer 
Experiences Are:

Aligned
(Share Language)





























Who is proving they best understand 
their customer?



Great Customer 
Experiences:

Share
Language









N-Gram Search Terms (PPC)
N-Gram Landing Pages

Voice of the customer recipe

Share Language



Great Customer 
Experiences:

Seek
Feedback









Great Customer 
Experiences Are:

Predictable





Great Customer 
Experiences :
Put Silos

LAST!



Look In the Mirror



How 
Data Driven 
Is YOUR
Content 
Strategy?



Successful
CMO’s Are
Ready for

YOU to pivot!




